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Tém tit: Dé tim cau tra loi cho cau hoi, cac
san pham cong nghé mang thuwong hiéu Viét
Nam c6 dugc ngudi tiéu dung trong nudc mua
hay c6 y dinh st dung véi tinh than ung ho san
pham trong nudc hay khong? St dung md hinh
hdi quy trén co so dit liéu thu thap duoc, két
qua nghién ctu cho thdy véi cac mic y nghia
kiém dinh trong mé hinh nghién ciu thoa mén
va hé sé trong phuong trinh héi quy >0, cho
thiy chu nghia dan toc trong tiéu ding anh
thuong truc tiép dén ¥ dinh sir dung san pham
cong nghé mang thuong hiéu Viét Nam vai san
pham cy thé 1a 6 t6 VinFast cia tap doan
VinGroup. Bén canh d6 y dinh st dung cua
ngudi tiéu dung Viét Nam ddi véi cac san pham
cong nghé trong nudc ciing bi anh hudéng baoi
hinh anh hwong hiéu va chat lwong san pham.

Tir khéa: Chu nghia dan toc trong tiéu dung,
san pham coéng nghé, hinh anh thuwong hiéu,
chat luong san pham.

. GIOI THIEU

Cong nghé (technology) la viéc van dung
kién thuc khoa hoc va ki thuat dé cai tién chat
lwgng san pham va qua trinh san xuat. Nhu vay
san pham céng nghé (technology products) la
nhitng san pham duoc tao ra qua viéc ap dung
kién thirc khoa hoc k¥ thuat vao qua trinh ché
tao san xuat. Hién tai Viét Nam da phat trién
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nhitng san pham cong nghé mang thuwong hiéu
cua Viét Nam, do nguoi Viét Nam lam chu va
san xuat ché tao, dong goi véi nhan hiéu céc
cong ty Viét Nam.

Dién hinh phai ké dén 6 t6 VinFast, dién
thoai VinSmart cita tdp doan VinGroup, CAcC
thiét bi gia dung cua tap doan SunHouse, tap
doan Kangaroo d cho thay su phat trién manh
mé& cua cac san pham cong nghé véi thuong hiéu
trong nudc.

Theo nghién ciu gan day cua Nielsen, ¢ 3
dong lyc chinh anh huong dén hanh vi va thoi
quen mua sam hau Covid-19 trén toan thé gidi
bao gém: Chét luong va Hiéu qua; San pham cé
ngudn gbc dia phuong va Coéng nghé. Cac dong
lyc nay thic diy sy phét trién dang ké cua cac
xu hudng nhu nguoi tiéu dung chuong hang noi
dia, san sang chi tra cao hon cho nhitng san
pham dam bao chat lugng va tét cho sirc khoe.
Trong khi d6 cong nghé tac dong dén cach
ngudi tiéu dung tim kiém, mua sim, két néi véi
cac thuong hiéu va mua sam truc tuyén nhiéu
hon. Pang chu y 1a nguoi tiéu dung Viét cho
biét, ho quan tdm van dé stc khoe va chuong
hang noi dia cao hon muc trung binh cac nudc
trén thé gisi, ddng thoi su sin 1ong chon céc san
pham cao cap c6 loi ich phu hop cua ho ciing
cao hon cac thi truong khac.

Cu thé, so v&i muc trung binh toan cau,
nguoi tiéu dung Viét Nam c0 su uu tién manh
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mé& hon ddi véi cac san pham dia phuong, Véi
17% ngudi tiéu dang cho biét rang ho chi mua
hang tiéu dung noi dia va 59% néi rang ho da
phan mua hang tiéu dung noi dia (so voi mac
trung binh toan cau la 11% va 54%). Ngudi tiéu
ding vu tién hang Viét Nam vi biét rd ngudn
gdc va mong mudn hd trg doanh nghiép Viét.[1]

Dé biét nguoi Viét dung hang Viét, véi san
pham coéng nghé mang thuong hi¢u Viét Nam cu
thé 1a san pham 6 t6 VinFast cua tap doan
VinGroup. San pham 6 t6 VinFast cua tap doan
VinGroup 1a dang 1a san pham 6 t6 duy nhat
mang thuong hiéu cia Viét Nam san xuat, va
day ciing 1a san pham cong nghé c6 c6 gia tri
cao trong tiéu dung ca nhan. Vi vay nghién cau
truong hop san pham nay ciing thé hién manh
mé& mdi quan hé giira chii nghia déan toc trong
tiéu dung vai y dinh sir dung, Xem nguoi tiéu
ding st dung san pham cdng nghé cd bi anh
huong nao tir chu nghia dan toc hay khong? ba
c6 rat nhiéu nghién ctu su anh huéng cuaa hinh
anh thuong hiéu va chét lwong san pham dén y
dinh sir dung san pham. Nhung ciing chua thy
nghién ctu vé anh huong cua cha nghia dan toc
trong tiéu dung khi dugc dat cung trong mo hinh
nghién cau véi hinh anh thuong higu va chat
luong san pham 1én y dinh str dung d6i voi cac
san pham cong nghé thuong hiéu Viét Nam.
Il. NGHIEN CU’U TONG QUAN VA MO

HINH NGHIEN CU
A. Nghién citu tong quan

Khéi niém chu nghia dan toc/tinh vi ching
duoc sir dung cha yéu trong linh vuc tdm i xa
hoi. Khi ap dung khai niém nay vao trong linh
vuc marketing va hanh vi nguoi tiéu dung,
Shimp va Sharma (1987) da xay dung nén khai
niém chu nghia dan toc trong tiéu dung hay tinh
vi chung trong tiéu dung (consumer
ethnocentrism — CET). “Chu nghia dan tgc trong
tiéu dung ndi toi niém tin cua nguoi tiéu ding
(ngudi Mi) vé dao dirc va tinh hop |i trong viéc
tiéu dung hang ngoai”’[2]. Biém cét I8i cua dinh
nghia nay noéi ti viéc mua hang ngoai nhap la

viéc lam khéng dung, thiéu trach nhiém véi
ngudi khac va véi nén kinh té cua dat nude vi
viéc mua hang ngoai nhap c6 thé dan tsi nhiing
hau qua khong tét cho nén kinh té nuéc nha gay
ra nan that nghiép, va kim ham su phét trién cua
cac doanh nghiép kinh doanh néi dia. Nguoi
theo chu nghia dan tdc trong ti€u dung thuong
c6 xu hudng thich tiéu dung hang noi (hang hoa
duoc san Xuat trong nudc).

Téng quan c&c nghién ctru trudc va cho thiy
mot tac dong chu yéu caa CET nhan duoc su
quan tam rét Ion cua cac nghién cau trude do 1a
lieu CET c6 dan t6i viéc mua san pham noi dia
(va khdng mua san pham nhap ngoai) hay
khong. Cac nha nghién ctru da sir dung nhiéu
khai niém dé biéu thi tac dong cha yéu nay caa
CET (ca vé thai do va ¥ dinh mua), nhu “y dinh
mua/purchase intention’, ‘thai d6 ddi véi viéc
mua san pham nhap ngoai/ attitudes towards
buying foreign products’, ‘su san sang mua san
pham noi dja/willingness to buy domestic
products’, va ‘sy San sang mua san pham nhap
ngoai/willings to buy foreign products’. MJi
lién hé gitra CET va cac tic dong cua no duoc
xem xét cling vai nhitng anh hudng cua céc bién
trung gian (mediators) va bién diéu tiét
(moderators). Trong nghién cuiru da chia ra thanh
ba nhom tac dong cua CET: nhiing tac dong truc
tiép (derest consequences), nhimg tac dong qua
bién trung gian (consequences through
mediator), va nhiing tac dong qua bién diéu tiét
(consequences through moderators). [3]

Hinh anh thuong hiéu (Brand image - BI)
duoc dinh nghia nhu mdt thuong hiéu ton tai
trong tdm tri cua khach hang théng qua nhiing
lién tuong thuong hi¢u [4]. Thuong hi¢u tao ra
gid tri cho nha san xuét 1an nguoi mua, 12 yéu té
quyét dinh hanh vi mua va long trung thanh cua
khéch hang [5] [4] .N6 lién quan dén nhiing suy
nghi va cam xdc cua khéch hang vé thwong
hiéu. Do do6, hanh vi cua khach hang sé bi anh
huong va xac dinh bai hinh anh thuong hiéu
[6]. Cu thé, khéch hang st dung hinh anh
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thwong hiéu cua san pham hay dich vu trong
viéc dwa ra nhitng cam nhan chung vé no.
Khach hang s& suy luan rang mot san pham,
dich vu ¢6 hinh anh thuwong hiéu I6n thi san
pham, dich vu dé co chit luong va gia tri vuot
troi [7]. Mot cong ty hodc san pham/dich vu lién
tuc nam gir mot hinh anh tich cuc trong tam tri
cua khach hang thi chic chan s& dat dugc mot vi
tri t6t hon trén thi truong, loi thé canh tranh bén
vitng va gia ting thi phan.

Chdt lirong san pham (Product quality), chét
lwong san pham hay dich vu khong phai 1 céi
ma nha san xuit thiét lap ra n6. Do 1a cai ma
khach hang nhan duoc va sén long mua. Chét
luong san pham c6 thé duoc dinh nghia nhu mot
su vuot troi hay xuat sic cia mot san pham
dugc dua dén cho mot khach hang [8]. N6 la
yéu t6 tao ra sy thoa man cua khach hang [9]. Vi
thé nam bat dugc méi quan hé gitra chat luong
khach hang nhan dugc bao ham sy thoa maén,
mua lap lai cua khach hang, c6 thé gitp cac nha
khoa hoc xay dung dugc mé hinh vé hanh vi lya
chon san pham caa khach hang. D4i véi cac nha
quan ly tai cac doanh nghiép, ho s& biét rd dé
gia ting duoc thi phan va lgi thé canh tranh
phai bat dau tir viéc giai quyét van dé nao [10].

Y dinh sir dung (Purchase intention) Y dinh

Tir cac nghién ctu va ly thuyét nhu da trinh
bay & trén, tac gia c6 nhitng gia thuyét va md
hinh nghién ctru nhu sau:

H1: Chu nghia dan toc co tic dong va thugn
chiéu dén y dinh sir dung san pham cong nghé
thuwong hiéu Viét Nam.

H2: Hinh dnh thuong hiéu cé tac dong va
thugn chiéu dén y dinh sir dung san pham cong
nghé thuong hiéu Viét Nam.

H3: Chdt lwong san pham cé tdc déng va
thugn chiéu dén y dinh sir dung san pham céng
nghé thuong hiéu Viét Nam.

Chu nghia dan tde
trong tiéu ding

Hinh anh thuong hiéu

Chét lrgng

Hinh 1. M6 hinh nghién ctru dé xuét

. PHWPONG PHAP NGHIEN CU'U

Trong nghién ciu ndy, tac gia chu yéu ding
phuong phap nghién ctru dinh lugng. Nghién
ctru dinh lugng nham kiém dinh mé hinh nghién
ctru da dé xuat. Viéc xay dung cac thang do dya
trén thang do cua cac nghién ciru trudc, cu thé.
Bang I. Thang do cac nhén té trong mé hinh

mua lién quan dén viéc nguoi tiéu dung thich ST | Nhan to trong mé hinh | Ky | Ngu
mua san pham hoic sir dung dich vu bai vi ho T va bién quan sat hié | on
tim thdy nhu cau ddi vai san pham hay dich vu (Items) u | than
do. Bén canh do, y dinh mua cling ham y rang g do
ngEréyi tiéu dung 3? mua hay su dyng san 1 | Chu nghia dan toc trong | CE | [2]
pham/dich vu mét lan nira sau khi ho ¢6 nhirng tiéu dung (Consumer T |[3]
danh gia vé san pham - dich vy va phat hién ra ethnocentrism)

rang san pham/dich vu d6 la dang mua va dang Chi nén nhdp khéu CE

sir dung [11]. Trong khi khach hang lua chon nhitng san phdam ma Viér | T 1

mot san pham hoac dich vu cu the, quyét dinh Nam khong c6

Cudi ciing Vé viéc mua, str dung hogc ti chéi san Sn phdm Viét Nam luén | CE
pham/dich vu phu thudc phan Ién vao y dinh la hang ddu T2

mua cua khéach hang. Ha},] né} cach khac, y dinh Mua san pham nhdp CE

mua c%ng cao thi xac suat dé mua hay str dung ngoai khéng phdi la T3

san pham/dich vu cang Ifin. nguwoi Viét Nam

B. M0 hinh va gia thuyét nghién cizu Sé la khong diing néu CE
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mua san pham nhdp T4 Biéu tuwong san pham Bl
ngoai gan giii than thién y 1
Mot nguoi Viét Nam CE nghia
thyc sy nén luon mua T5 Hinh anh doanh nghiép | Bl
san phcfm do Viét Nam co do tin cdy cao 2
sdn xudt Hinh thirc ciia san pham | BI
Ching ta nén mua CE dep dn twong 3
nhitng sian pham san T6 3 | Chét luong san pham PQ | [15]
xudt & Viét Nam thay vi (Product quality)
lam giau cho cac nuoc Nha san xudt luén ddp PQ
khac ing cdc tiéu chudn chat | 1
Nguoi Viét Nam khong CE luwong cua chung toi.
nén mua san phcfm nhap | T7
ngoai, bi thé sé lam ton Nha sdan xudt lubn cung | PQ
hai dén nén kinh té Viét cdp cho chiing t6i céc 2
Nam va gdy ra nan thdt sdan pham chat leong
nghiép cao
T6i nghi chat lwong san | CE Sdn pham cua nha san PQ
pham Viét Nam khéng T8 xudt rdt dang tin cdy 3
xitng dang véi gid tién, 4 | Y dinh sir dung Pl | [16]
nhieng t6i van muén ing (Purchase intention) Math
hé san pham Viét Nam T6i du dinh sé sw dung 6 | PI1 | ur
Chung ta chi nén mua CE to VinFast trong twong (199
san phdam cua cdc nuwée | T 9 lai gan 8)
khac khi nao ching ra Néu c6 y dinh muaxe 6 | P12
khéng thé c¢é dwoc t0, toi sé mua VinFast
nhitng san pham dé & Toi sé mua o t6 VinFast | PI3
Viet Nam ngay cd khi co mot xe 6
Nhitng nguoi tiéu dung | CE 16 nudc ngoai khdc ciing
Viét Nam svr dung san T chat lwong va gid
pham nhdp ngoai phai 10
chiu trach nhiém vé viéc Kich thudc mau trong nghién ctu n = 210
ho da gay ra tinh trang duogc thu thap bang hai phuong phap phat bang
that nghiép doi voi hoi truc tiép va gui bang hoi diéu tra trén
nhitng nguwoi dan Viet internet voi thang do Likert 5 (1 13 rat khong
Nam dong ¥; 2 khong dong ¥; 3 binh thuong; 4 dong
Hinh anh thuong hiéu B y; 5 rat dong y). Cac doi tugng dugc hoi déu
(Brand Image ) [13] sinh séng tai thanh phd Ha Noi, véi do tudi cha
[14] yéu tir 25 dén 50 tudi va co ¥ dinh mua xe 6 t6
hodc di c6 xe 6 t6 ké ca 6 td cua VinFast hay
cac hang khac. Phiéu hoi sau khi thu vé duoc
ma hoa va tién hanh phan tich trén phan mém
SPSS. Céc k¥ thuat phén tich chinh trong nghién
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ctru gom: kiém tra hé sb tin cay thang do Alpha
Cronbach; kiém tra hé s tuong quan va kiém
tra két qua hdi qui.
Iv. KET QUA NGHIEN CUPU VA BINH LUAN
A. Két qua dg tin cdy cia cdc thang do

Sau khi kiém tra do tin cdy cua cac thang do
bang hé s6 Cronbach Alpha ta thay tit ca cac
thang do déu c6 hé s6 Cronbach’s Alpha 16n
hon 0.6 va hé sé tuong quan véi bién tong 16n
hon 0.3, diéu nay dam bao d6 tin cay cua thang
do. Cu thé do tin cay cua cac thang do: Chu
nghia dan toc trong tiéu dung = 0.85; chat luong
san pham = 0.869; hinh anh thuong hiéu =
0.757.
B. Kiém dinh ma trgn hé so twong quan

Thang do dam bao do tin cay tiép theo céc
nhan t6 dugc dua vao kiém dinh mé hinh. Truéc
khi kiém dinh mé hinh, kiém dinh hé sé tuong
quan Person dugc str dung dé kiém tra méi quan
hé tuyén tinh gitra cac bién doc lap va phu
thugc. Dya vao ma tran twong quan (bang Il), ta
thdy da sé cac bién doc lap déu cé tuong quan
véi bién phu thugc caa md hinh, cac gi tri hé sé
twrong quan déu nam trong khoang tir 0 dén 0,8.
Do d6, c6 thé tam két luan rang méi quan hé
gita cac bién 1a c¢6 y nghia va co6 thé dung
phuong phap khac dé kiém dinh cac méi quan
hé nay.

Béng Il. Ma trén hé sé twong quan

TB_CET | TB_BI | TB_PQ | TB_PI
TB_CET 1
TB_BI | .089 1
TB_PQ | .055 | .191% 1
TB_PI | .225%* | 301* | 287** | 1

* Twong quan voi mure y nghia 5%
** Twong quan voi murc y nghia 1%

c. Két qua phan tich hai quy.

Nhin vao két qua trong bang 3, ta nhan thiy
c4c nhan t6 chii nghia dan toc trong tiéu dung,
hinh anh thwong hiéu va chat luong san pham
déu c6 tac dong thuan chiéu téi y dinh str dung
san pham va mé hinh nay giai thich duoc 38% y

dinh sir dung san pham xe 6 t6 VinFast. Nghién
ctru st dung phuong phap hdi quy boi dé kiém
dinh céc gia thuyét nghién cau. Két qua nay
ciing khang dinh c6 du co s& dé chap nhan gia
thuyét H1, H2, H3. chu nghia dan toc trong tiéu
dung, hinh anh thwong hiéu va chat lwong san
pham c6 tac dong téi ¥ dinh st dung xe 6 to
VinFast v6i hé s6 B 1an luot 1a 0.312, 0.259,
0.468.
Béng Ill. Két qua phan tich hbi quy

Hé 50
Bién trong mo
hinh
Chu nghia dan tdc trong tiéu 0.312%**
dung (CET)
Hinh anh thuong hiéu (BI) 0.259**
Chat luong san pham (PQ) 0.468***
R2 diéu chinh 0.380
F 15.10%**
N=151; p <0.1; *p <0.05; **p <0.01;
**%p <0.001
Tat cd hé sé twong quan da dwoc chudn
hoa

Anh hudng ciia chu nghia dan toc trong tiéu
dung téi y dinh st dung xe 6 t6 VinFast: chu
nghia dan toc trong tiéu dung c6 méi quan hé
v6i v dinh sir dung xe & t6 VinFast. Két qua
kiém dinh gia thuyét cho thdy, mdi quan hé
twong quan gifra chu nghia dan toc trong tiéu
ding va bién phu thudc co y nghia théng ké (sig.
< 0.001) véi hé s6 p = 0.312 > 0). C6 nghia
nhirng nguoi ¢o tinh chu nghia dan tdc cang cao
thi y dinh s dung xe 6 t6 VinFast la thuong
hiéu 6 t6 trong nudc cang cao. Piéu nay di cho
thdy y thirc trong viéc mua c4c san pham cong
nghé cua nhirg thuong hiéu trong nudc dang
duoc chd trong. Nguoi tiéu dung trong nudc
dang thich tha vé&i nhitng san pham céng nghé
trong nudc ndi chung va san pham xe 0 t0
VinFast cua tap doan Vin Group noi riéng,
nhitng san pham san xuat tai Viét Nam mang
thuong hiéu cua Viét Nam.
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Anh huong cua hinh anh thuong hiéu téi y
dinh st dung: Hinh anh thuong hiéu c¢6 mdi
quan hé voi y dinh sir dung san pham xe & td
VinFast. Két qua kiém dinh gia thuyét cho thiy,
mbi quan hé tuong quan giira hinh anh thuong
hiéu va bién phu thudc co ¥ nghia théng ké (sig.
< 0.01) vé6i hé s6 p = 0.259 > 0). Trong nhiing
nam gan ddy marketing lan truyén tai Viét Nam
rat phat trién vi sy déng gbp manh mé tir phia
mang x& hoi. Mang xa hoi tao nén mot cong
ddng, mot hé sinh thai virng manh, moi nguoi
chia sé nhiéu thong tin lén ddy va moi nguoi
cling gop nhat théng tin tir mang x& hoi. Vi vay,
néu gia dinh, ban bé va cong dong cang c6 nhiéu
y kién tich cuc thi khach hang cang tin tuéng sir
dung san pham dich vu.

Anh huong cua chét luong san pham téi y
dinh sir dung xe 6 td VinFast: Chit lwong san
pham c¢6 mdi quan hé vai ¥ dinh st dung xe 6 to
VinFast. Két qua kiém dinh gia thuyét cho thiy,
mdi quan hé twong quan giita chat luong san
pham va bién phu thudc co ¥ nghia thong ké
(sig. < 0.001) véi hé s6 B = 0.468 > 0). Do do,
c¢6 du co s¢ dé chap nhan H3. Biéu nay cho thy
chat luong san pham cang cao s& 1am cho ngudi
tiu dung cang c6 y dinh st dung xe 0 t6
VinFast. Chit lwong san pham c6 hé s6 B cao
nhat trong mo hinh, cho thiy nguoi tiéu ding
that su quan tdm dén chat lugng san pham va
danh gia rat cao chat lwong cua xe 6 t6 Vinfast
S0 Véi cac hdng xe cung phén khdc.

V. KET LUAN VA BE XUAT

Két qua nghién ciu cho thay su anh huong
truc tiép tir chu nghia dan toc dén ¥ dinh sir
dung dich vu cta ngudi tiéu dung Viét Nam dbi
vé6i san pham cdng nghé mang thuong hiéu Viét
Nam cu thé 1a 6 td VinFast cia Tap doan
VinGroup. Ngoai ra hinh anh thuong hiéu va
chat lugng san pham cua cac san pham do ciing

cdng ngh¢ trong nudc. BDong nghia neu nhiing
san pham cong nghé trong nuéc cd dugc hinh
anh thuong hiéu, chat luwong san phim tuong
duong thi nguoi tiéu dung trong nuwdc van san
sang ung ho, tidu dung nhirng san pham cua dat
nudc minh.

Céc t6 chuc chinh pha, nha nudc van cé
nhitng phat dong vé viéc tiéu dung hang noi nhu
nguoi Viét Nam dung hang Viét Nam hay nguoi
Viét mua hang Viét thuong ddi véi cac mit
hang tiéu dung, thi nay s& phai ddy manh
khuyén khich sang cac mat hang san pham cong
nghé ma cac doanh nghiép Viét Nam dang day
manh san xuit. Can c6 nhiéu hon cac hoat dong
xuc tién hd tro cac doanh nghiép san xuat san
pham c6ng nghé mang thwong hiéu Viét nam
day manh san pham tiéu thu trong thi truong
trong nudC.

Nhiing doanh nghiép nay nén ddy manh cac
yéu tb tinh chat, van héa Viét Nam, dua céac
hinh anh mang tinh dan toc nhiéu hon trong cac
san pham cong nghé cua doanh nghiép minh.
Nguoi tiéu ding Viét Nam tu hao va san sang
ung ho sir dung cac san pham cong nghé mang
thuong hiéu Viét Nam.

LOI CAM ON

Téc gia xin cam on Hoc vién di tao diéu kién
dé thuc hién nghién cau khoa hoc va cong bd
két qua. Cam on dong nghiép tham gia hoi thao
dong gop y kién dé hoan thién hon nghién ciu.
Cam on tap chi Hoc vién da hd trg dé bai viét
dugc ding cong bb. Xin cam on nhiing nguoi
d3 tham gia khao sat dé tac gia co duoc nhing
s6 liéu minh ching lam két qua nghién cau.
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THE IMPACTS OF CONSUMER
ETHNOCENTRISM TO PURCHASE
INTENTION TECHNOLOGY PRODUCTS
OF VIETNAMESE BRAND

Abstract: To find the answer to the question,
are Vietnamese-branded technology products
purchased by domestic consumers or are they
purchase intention in the spirit of support for
domestic products? Using the regression model
on the collected database, the research results
show that the test significance levels in the
research model are satisfied and the coefficient
in the regression equation is> 0, show that
Consumer ethnocentrism directly rewards the
purchase intention technology products of
Vietnamese brand, Vietnam with specific
product is VinFast car of VinGroup. In addition,
the purchase intention of Vietnamese consumers
to use domestic technology products is also
affected by the brand image and product quality.

study of customer ethnocentrism. Keywords: Consumer ethnocentrism,
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